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OSHKOSH CORPORATION: GLOBAL HEADQUARTERS

PROJECT NARRATIVE
OSHKOSH CORPORATION GLOBAL HEADQUARTERS:
Oshkosh Corporation is a leading manufacturer and marketer of access equipment, specialty vehicles and 
truck bodies for the primary markets of defense, concrete placement, refuse hauling, access equipment and 
fire & emergency. Founded in 1917, Oshkosh Corporation has manufacturing operations in throughout the 
United States and the world and is proud to call Oshkosh home. The new global headquarters has 189,000 
square feet and sits on 32 acres. Features include excellent access and strong visibility to Interstate 41, a 30+ 
acre site allowing for future expansion, Oshkosh Corporation project display spaces, flexible spaces for larger 
corporate meetings, an open floor plan, and is technology enabled. Amenities include a conference center, 
open atrium, training center, indoor/outdoor cafe, fitness center, mother’s room, and innovation area, com-
pany store, and patio with activity space and trail access. Durable, sustainable, and high quality materials will 
be used throughout. 

BUILDING CONCEPT:
The building is designed to be open, welcoming, yet secure. It is kept back from the lakeshore to provide a 
continuous public access to waterfront. The design of the 189,000 SF headquarters is about creating a place 
to grow and connect. The use of monoliths of stone, the expression of the structure in chevrons beyond the 
glass, the clean lines of the metal paneling all work together to provide a profile of strength and stability from 
the foundation to the top of the mechanical penthouse. This is Oshkosh: humble beginnings, service to others, 
creativity, ingenuity, hard work and a willingness to persevere. The cantilevers represent a striving to the next 
new opportunities, while recalling the products manufactured.  Around the base of the building are vehicle 
display stations. These are desired to help the employees in the headquarters feel connected with the prod-
ucts being manufactured for the people they serve, while also allowing Oshkosh a means to make their prod-
ucts visible to the community and visitors.

SITE CONCEPT:
The site strategy envisions a landscape that wraps and frames the proposed building; a more formal landscape 
embracing the building. The building is sited at the end of a long, ceremonial entry drive at the top of a ridge 
overlooking the water. The entry drive is lined with an allée of native trees that guide visitors and employees 
to their respective parking areas and ultimately to the building itself. A large, flexible plaza announces the 
front door of the building with a dynamic paving pattern that accommodates a range of outdoor activities and 
events. Two  landforms are used to frame the plaza entry sequence. A series of low seatwalls wrap the build-
ing creating material continuity and space for outdoor gathering and lounge and dining area on the lake side 
of the building. Landscape materials are durable and robust (native meadow and no mow mixes) taking their 
cue from both the architectural systems and the Oshkosh Corporation brand itself.      
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INSPIRATION IMAGES

Plaza paving pattern Landforms

Site walls Outdoor dining

Trees and meadow plantingTree allées
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VIEWS

VIEW OF ENTRY PLAZA FRAMED BY LANDFORMS

VIEW OF BUILDING FROM WATERFRONT PATH 
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1.	 Building	Foundation:
 a. 1146’ lf / 100 lf = 12
 b. 12 x 40 pts = 480 pts required
 c. Proposed: at least 480 pts 
 d. Variances: the total number of required points is met. However, the code states that 50% of the 
 points be dedicated to the main entrance side of the building. A variance to this is requested as the site 
 design has a large plaza and two landforms on this side of the building. 
2. Paved Area
 a. 664 stalls/10 = 67
 b. 65 x 50 pts = 3,250 pts required 
 c. Proposed: at least 5,400 pts 
 d. Variances: none requested
3. Street Frontage 
 a. 160’ lf / 100 lf = 1.6 
 b. 1.6 x 100 pts = 160 pts required
 c. Proposed: at least 190 pts
 d. Variances: none requested
4. Yard
 a. 189,557 sf / 1,000sf = 190
 b. 190 x 20 pts = 3,800 pts required
 c. Planting: all existing trees to be protected and remain count towards this number. We request a 
 meeting with the City Forester at the appropriate time to review grading and extensive construction to 
 determine which trees are eligible for double points. 
 d. Variances: the total number of points is met. However, the code states that 50% of Yard Land
 scaping points must be placed at the street frontage. A variance is requested as the entry drive occupies 
 a majority of the street frontage. 
5.	 Bufferyard
 a. The code states that a bufferyard is to be located on the outer perimeter of a lot wherever two 
 different zoning districts abut one another. The site is zoned Corporate Business Park and the adjacent   
 sites are zoned ‘Institutional.’
 b. Variances: the intent of the site design is to keep as many of the existing trees as possible  so as 
 to create a park within a park. Creating a continuous bufferyard at the outer edge of the property would 
 create disturbance to the existing trees at the edges of the property line and visual barriers to desired 
 views to and from the park and water. The design requests that buffer trees be placed between existing 
 rows of trees that are to remain in order to strategically block views to the parking lot and drives. 

CALCULATIONS AND VARIANCES
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CALCULATIONS AND VARIANCES CONT.

6.	 Entry	Drive
 a. The standard commercial driveway at the back of sidewalk is 30ft.  Oshkosh is requesting the  
 drive at the sidewalk be 39ft (2- 12ft outbound lanes and 1- 15ft inbound lanes).  It is our understanding  
 that a 36ft drive is a common variance we are requesting the 3ft additional feet to widen the inbound 
 lane to 15ft to improve safety of the inbound truck movement  that is in conflict with the outbound left 
 turn lane. 
7.	 Product	Display
 a. Product display areas are intended to only display Oshkosh Corporation products and not to be 
 used as a service yard or for retail porposes. As such, the product dispaly area is to be used for the 
 benefit and engagement of the employees and larger community. 
8. Exterior Materials
 a. The building exterior is a high quality architecturally pleasing palette of glass, stone, and 
 aluminum composite panels (ACM). AACM panels, while defined as a class 3 material by the Oshkosh  
 zoning code, are considered a high end quality product, and is generally reserved for Class A commercial 
 buildings due to its crisp lines, and flat appearance. We request a variance to use more than 25% Class 3 
 material on the Oshkosh Corporate Headquarters.
 
Building Exterior: 70,500 SF
Class 1 materials: glass wall systems (storefront), stone
Glass (Storefront and Window wall):                           39,970 SF             56.7%
Stone (natural face):                                                      12,350 SF              17.5%
                                                Class 1 Material:             52,320 SF              74.2 %
 
Class 2 materials: split face, decorative blocks, EIFS
Not used except
 
Class 3 materials: metal panels
Aluminum Composite Panel:                                        17,380 SF            26.5 %
Metal Panel:                                                                    800 SF                  1.1 %
    Class 3 Material:       18,180 SF             25.8 %
 
Rooftop Penthouse and Mechanical Screen Structure: Metal Panel
 


